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About Martin

| am a writer and brand strategist
for tech, finance and consumer
brands, agency-side to in-house,
London to Hong Kong, and beyond.

| recently headed up writing at Zing
by HSBC (RIP), leading on verbal
identity, product content design
and copywriting for CRM channels.

Zing hy HSBC (UX & CRM)

Writing overview Newsletters
CRM foundation Prize draw campaigns
Onboarding Seasonal campaigns

Onhoarding: New UX CLCM experiments
Onboarding: opt-ins Reviving drop-offs
Payment tracker

Safety campaigns

Other brands (websites)

Site strategy and rewrite Interactive campaign

Full site rewrite Digital campaign

Full site rewrite Campaign microsite
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No fees for converting
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) . your first

WHAT | DID AS BRAND STRATEGY & Let’s do this! £500 Keep it simple
every month

COPY LEAD AT ZING £} Open your Zing app Y |

Scan the GR code or open the ' Assume your audience Is busy, People like

° eg 0 ‘Card’ section of your Zing app. things to be clear and concise - they'll

Content design & CRM writing R
Overseeing all the copy in the product O :_:ﬁﬁiﬂ‘;fﬂm . e i 14
and the marketing helped make the nstructions.

Zing voice more consistent. | shaped
and supervised all the words
expressed in the Zing app and
customer commes.

Far more information on simplifying your writing:
| sy appe P

Lightning

fast _<aay

. z g payments
Positioning articulation : n L
Working with Zing’s head of brand and to India #*
marketing, | made “worry-free money”
a thing, which helped bring a more
tangible, distinguished benefit to
Zing’s overall proposition and story in
the international money market.

Voice

Cur voice principles give us the

foundation for our brand voice: S harp

Sharp, Inspiring, Confident

Y -
Use these characteristics to guide your I n S p r'l n g

you may want to focus on expressing just

ane charactanstic rather than all threa. C 0 l l I I d e I I

Your money
goes even
further with

ZING

B Faro international transfor faas
H fero UK ATM fees in GEP

Verbal identity & voice -

Building on a growth marketing ' S—

agency’s input, | shaped Zing’s voice To Zing or
guidelines, including its principles, do/ ZING not to Zing?
don’t examples and approved ways to Worry-free money Serid, spand o

play with the Zing name (no overkill). plammimelies. s apmied and convert

your money
with confidence




Welcome to Zing, NAME Inbox [from] has sent you Inbox

[amount] Zing now
BU I LDI NG A BASE OF CRM COM Ms @ MP Payments (U9:41 “— . a = Your card ending in *|CARD_LAST4|* is
. . to Mark » Zing 09:41 “ . about to expire. We'll send your new card in 7
TO l.aunCh Z|ng, al.[ the CommS pIeCeS 0 i Rl days. Tap to check your address is correct.

needed to be in place to support a
working product and service. ZING

Zing noy
a There was an error with your cash withdrawal.

Don't worry, no money has left your account.

Collaborating with countless teams - - j You’ve been sent
and stakeholders, | amped up pushes, — *lamount|*

emails, FAQs, support macros and ®  Ka-zZing! [from] has sent you a ]

Q o e ) .y ing FIOW
other customer-facing copy, balancing payment. Details below. We had to pause your payment to [RECIP-NAMEJ
s|mpl|C|ty sense and SIZZl,e Please check the email we've sent you for what

’ ' Start living your best DR
, international life >
Some examples of CRM points below: -—
Verifying email address You did it! Your Zing account is ' Zing |
. . ready to use. Start SEHC”HQ and H "= SGD is now [£1 -> S$35.55]. Convert now to
Ve rlfylng P“ ' o make the most of this rate.,

. spending your international money
Welcome emails with confidence.

Linking a new device =4
Adding money
Card transactions
Card ordering
ATM withdrawals

Zing
W Just to let you know we've sent out your new
card. It should be with you by the

The details +|[EXPECTED_DATEJ*.

AMOLUINT

. *lamount]*

Transferring money N - |

- a & & e Payment coming up <
C h angl ng PI I © : Ifrom| a You have a payment of *|SYMBOL**|AMOUNT]*
CO nn eCti ng to Ap p le/G OOgle Pay FROM ACCOUNT ENDING IN to "|PAYEE_NAME|" due tomorrow. Tap here to

. ¥ End|* add money.
Account closure Let’s do this! Pk
Scheduled payments
Top up

SuspeCted fraUd EI Add money to your account by debit Zing
Dis p utes card (other methods coming soon). e ¥ You paid *|CURRENCY|**JAMOUNTJ* to
Caus for. feed baCk and reVieWS Need help? *IMERCHANT_NAME|". Tap to view details.

Open your wallets
éﬁ Hold currencies in 10 wallets and

Go to our Get help page to read FAQSs or to

P



ONBOARDING CONTENT DESIGN

| became the lead writer and
content designer in Zing’s
onboarding team, shaping and
optimizing the sign-up journey to
maximize conversion and make
the entire process as easy, safe
and fast as possible. From data
consents and ID/address
verification to account activation, |
tinkered with every word across
the entire onboarding journey and
collabed with product designers
and BAs to maximize clarity and
action.

Results

We set a new payments industry
standard for speed: a 3min 30sec
onboarding journey. Our team
efforts at making a straight-
forward sign-up process led to our
winning an 11:FS award in UX for
“Best Onboarding”.

9:41 all F -

Worry-free money

| he Intemational monsy app © send, spand

9:41 all ¥ =
% ®
Sign up

johnsmith@hotmail.com

"-'I" United Kingdom

I Zing's= Tearms and conditions

Edit marketing preferences.
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EOT Mo
Continue
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ZING

Create your passcode

TOU will Lse This 1o 1og I securaly
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ONBOARDING: NEW UX TO
REWARD ACCOUNT USE

To motivate more account usage
against the legal limitation of not
telling users directly to send or
spend money, we created a
homescreen checklist of key e v
actions to nudge users to order

User flow o  CEmmmms

their card, open wallets and top C3 CcCID G GRS
up — which in turn led to more

profitable actions. Push e S ——
notifications campaigns further I S e

drove activity.
Rt SRR AT ARG
Results
Across all accounts, usage rose
from 12% in Spring to nearly 40% @ Problem (Q Finding
mid-year 2024, surpassing the 25%
target. The increased activity
became x3 the activity at first
launch in January.

Users drop off post-onboarding Lack of clear direction

Activation feels hidden Value not visible early

No emotional connection Experience feels cold

4 Card ordered

= BE

o

d Walets selected
ad
n )

Trangaction made

O Design Principle
Guide users visually

Surface progression

Reward and personalise

Qe
Y F 3000

WALLETS

:€30.oo

Get started with Zing

3 OF 4 COMPLETEI

é Claim your reward

Card

Rewards




ONBOARDING: PERSUADING
TRACKING OPT-INS

Zing members were opting out of
tracking when signing up,
undermining marketing efforts to
deliver relevant, targeted growth
marketing campaigns based on
user data. So to encourage opt-
ins, we modified the journey to
better frame the advantages of
tracking, appealing to HSBC’s
brand equity, reassurance of data
privacy and promise of improved
marketing to build trust.

Results

Opt-ins were previously only at
17%. By creating a clean screen
framing the benefits, opting in
jumped to 38% after a few
months, surpassing the industry
benchmark of 25-30%.

9:41 gl T .

P
e
=

How we use your
personal data

number of purposes ncluding to verfy vou

Privacy notice

9:41 all = .

Help us enhance your
experience

Make our marketing more efficient and enjoy

a smoother experience of Zing

(( Your data’s in safe hands

lards to prote

[/- | Tailor your experience
|
c

e Your data, worry-free



SENDING: PAYMENT TRACKER

Teaming up with a product designer
and BA to develop the payment
tracking experience. By creating a
timeline to show a payment’s journey,
we struck a balance between user
transparency and clarity with back-end
and fincrime-related limitations for
what we can truly share about where
or how a payment ended up.

Results

The payment tracker reduced inquiries
to customer service about payment
status. For specific instances where a
delayed payment necessitated
customer service contact, proactive
communication from users increased.

9:41 lll' ? [

Jessica Horton

S375.51

£300.00

Reference

Sent from Zing

Up to 18 characters

Conversion details

Amount used

£300.00

Usually arrives in seconds.

I Slide to send

£1=$1.2693

9:41 ull ¥ =

Jessica Horton

£1,00000

1,125.58 CHF

™ Transfer out

Estimated arrival

10th July 36 !\}

An intermediary bank is processing your

payment.

More actions

- Pay again

El  Gethelp

9:41 all F (=
Jessica Horton
X £1.000.00 ri-[
Payment tracker
An intermediary bank is processing your
payment.
- We've processed your payment
& 10th Jul, 07:36
a Intermediary bank @
|
) Citibank
10th Jul, 07:35
Intermediary bank @
m"
]/' Standard Chartered
{Oth Jul, 07:35
| |1j



DEEPENING CUSTOMER
CONNECTIONS WITH CRM

Many people, particularly early
adopters, joined Zing with a healthy
interest in the genesis of the app and
for updates on live features, savings
and offerings.

| created Zing’s newsletters,

All Things Zing, sent to marketing-
opted-in members, to summarise
Zing’s progress and share news about
its latest features, new currencies,
money-saving offerings and other
tidbits.

Results

CRM data showed that these
newsletters were one of the highest
opened campaigns, understood as due
to Zing setting an expectation of a
‘round-up’ of all the good stuff a
member might care about for saving
on international transactions.

What's new at Zing?

Earn up to £400 to
escape the British
summer!

Convert up to £500 with
no conversion fees every
month

Check out Reward

Get up to 10% off stays
with Booking.com

'I‘ (N 1 &l

me n STUIT T ead |
Bre et C1 MOTE | | 1
Jjeve al t i |

an read Ipont

« Top 10 fastest growing fintechs

We made Mobile Reality’s shortlist

of fastest arowing { fintechs
} 1o LS ol UIOWYIT I LA Ol IS

= Boy, how we've grown

Listen to CEO James Allan and

about HSBC GPS's support in

DUNGING £1Ng 1Toim e grounda up

* Moving to Singapore?
Ve talk visas, cultural ticks, ways
everything you need t

make your big move abroad

» Weird currencies of the world

From aolphin teeth to potato
t ..:‘_” _.:.... : l-:l 3 -u'.-."-\'.'l‘i.'. 'L'_ = | = :‘! ; |_'"
Lirren gl } AOI
! L ng I
Got feedback?

p. Tap Get Help in tf



SURPRIZING REWARDS CAMPAIGNS
Every month, Zing released prize
draws where in exchange for a few
easy actions on social media, entrants
had the chance to win luxury
international getaways.

These social campaigns were
supported with emails that outlined
the opportunity and the instructions
for entering, which changed every time
in the name of experimentation.

These emails also covered
confirmations (e.g. signing up to the
campaign via the website), reminders
and comms directly to the winner.

Results

Surprizing Rewards was one of the
brand’s most effective levers for
growing our social following and
driving brand awareness.

Bring on Barcelona, Inbox

[INAME]

Zing 08:41 —
to Mark

Win a trip

y to Spain 4

Nobody expects this
Spanish expedition,
[NAME]

Another trip, another twist. This one
goes out to only our newest Zing
members. If you sign up in April,
you're in the running for a trip to
Barcelona.

Wining and dining while the sun is
shining. What better way to
welcome you to Zing!

Full T&Cs apply.

Enter prize draw

What’s on the cards

## 2 nights at a luxury hotel

What’s on the cards

En 2 nights at a luxury hotel

Sj FPenedes vineyard tour

wp b-course tapas dinner with local wine
pairings

P Private yacht cruise

ﬂ Return flights from UK to Barcelona

gt

PRSI Y R
X, =i b " b iy
; - e, D=

How to enter

New Zing members that sign up are
automatically entered.

You have until 30th Aprl 2024 at 11:59pm
GMT to take part. We'll contact winners on

social media or by email

T&Cs apply. You must be a UK resident. 18+,

Enter prize draw

About Surprizing
Rewards

Win a world of worry-free experiences with
Zing, the money app helping you live your
best international life.

This month's prize is only for new members
who join us in April. So the odds could work

in your favour...

surpnzingly yours,
The Zing team

O X0©

About us
Ling) 18 providiad by MP Payments UK L o, B company registerad In
E i g reqpste Ty bar 14 Ll i
1i C nada & I a1, E14 BREL M I
L 1 i 1 = Hd g
MP Payments UK Is authorisad by tha Fin Avttar
I RiECLakaTIe 1 1 EbeCr i 1t
pror E IcEs, wit A miter 8838
hEF ents UK Lirmited it of tha global HSE o bt g |
b Your funds are wgits and ans not pre ad by the Fir A
T SErET | N Haap I 1
f A our funds in B sepa Ik BOCE Il rrerits L
Limitad j= seaf te f HEBC Bank UK Ple ("HEBC LIK"), s you|
1 if FECS piote 1 HEE 1
pplicabie]
Get halp
Yiori can get hetp n the securs messaging function In ouwr App o oo
support pages: | you nead axtra support now o the future due 1oa
physical f mental condition or parsonal sduation, we'ne ere 1o SUREoTT you

24/7. Read mora about how we can halp in our Help Centre; contact us m

the apg or contact additional nesdsE@zing.ma

Privacy
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SEASONAL CAMPAIGNS
Zing ran many mini campaigns that

tied international currencies to cultural

moments.

Many of these campaigns were
targeted to members that had an
expressed interest in a particular
currency corridor or geographic area,
fo example, helping celebrants of
Diwali save on transfers in Pakistani,
Indian and Sri Lankan rupees.

Results

The more targeted comms campaigns
that connected cultural holiday with
currency interest worked. There was
uplift in transfers, particularly for
moments such as Diwali/rupee.

all = mm

&

Send loved ones more for B Inbox
less this Diwali, [name] X

Zing 09:4

2% N
W T 0

Save on sending money
this Diwali

Let loved ones know you care from
arar by sending money pack home
to family and friends, whether you

celebrate Diwall or not.

With no conversion fees on up to

OO bl g i an e v g vl e e ol
U0 that resetls every C alendar

month

, you can quickly send INR,

LKR, and 30+ currencie

Need help?

Payments to Sri Lanka are here &
Great news! Now you can securely send money
to Sri Lanka.

Pakistan and Sri Lanka payments
are LIVE! #5ia

Great news! Now you can securely send money
to Pakistan and Sri Lanka.

You asked. We delivered!

We believe in giving our members what

they wish for.
SO now you can send money securely to
friends and family in Pakistan and Sri

Lanka — in just a few clicks

Go ahead — try It for yourself

Send money

Your holiday money goes inbo
further with Zing g

Zing 09:41

R

to Rick -

Crack out your Zing card this Easter
holiday

=

Enjoy our low 0.2% FX rate over the break,

wherever you go:

g Any currency available with £ing
& Any amount

i Any day of the week (even bank holidays!)

Use Zing for fewer fees and getting more for

-_.rr_:||‘_;!' f]':;_':."-.-r-}lﬂ

Take me to Zing

s e 1 e ’ o I o T=T. wr - —— - e -
Don't forget you can use your Zing card in over

200+ countries and territories!

Where’s Zing’s pricing in full?

Some fees and limits may apply. See our Fees
and limits page for more.

Need help?

If you have any questions about our pricing or
armvthino elee pleaze vieit our helo centre.



LEARNING AND EXPERIMENTING

Out of the mountain of micro
campaigns and projects Zing did
across its channels, | really liked
supporting ongoing CRM lifecycle
efforts with weekly isolated push
messages that drove members to use
the app.

They were always light, topical and
experimental, to help teams learn
what features, offers or subjects

appeal to different kinds of users.

They were also an opportunity to push
Zing’s brand voice while functionally
highlighting our features or currency
opportunities.

Results

Many of the experimental campaigns,
often sent on a weekend, made an
obvious, attributable impact and
helped Zing stay top of mind.

& Lions land in Europe “+

Summer's ending - a new season begins. Don't
forget it's easy to convert GBP to EUR at great

rates, wherever your travels take you.

*a Half-term holiday soon? &

Less sun doesn't mean less fun. Before your next
escape abroad, make the most of our real-time,

competitive exchange rates.

© Your money in one place &

a Now balance from all wallets is on the homepage.

Low on a currency? Remember we convert from
other wallets automatically for card payments,

il» Zing brings the party @

Vibing at Carnival or left on red at Spain’s La
Tomatina? Bring Zing to send, spend and hold
money worry-free, home or abroad.

.. Brighten someone’s day

Thinking of sending money to family or friends?
Less on fees means more to them. Check our
great rates and go show someone you care.

No fees? ' Yes please! = 4
Sending or spending abroad soon? You've still

got some of this month's E500 of no conversion
fees to use up. Ends 30th Dec 2024, T&Cs apply.

+4 It’s Tourism Day! |
What better way to celebrate than to book that
trip. Remember the local currency can be
cheaper to pay in, 50 check rates with Jing first!

“e Fun FX fact

The Swiss Franc © Bahraini Dinar '® and Kuwaiti
Dinar E= are a few of the strongest currencies

around (and we help you send these too).

%/ It's Cup Finals weekend!

Watching with friends? Get £20 per friend that
joins Zing (and spends E5+ by card) and they’ll
get £20 too. The perfect one-two, Tap to refer.

Summer stays sorted
In the warm months of 2023, 50m+ living in the
UK went abroad. Let's beat that for 2024. Get up

to 10% off select Booking.com stays abroad.



REVIVING MOMENTUM

Many CRM campaigns included
targeting members that were inactive
In some way.

| worked with product marketers and
the CRM team to identify opportunities
for engagement. | structured and
wrote emails to nudge these users to
get back on the horse.

Results

These reminder campaigns helped
nudge a significant proportion of users
into action to re-engage with accounts
and complete actions

& Don’t leave money hanging!

Take your Zing card (physical or with Apple Pay)
for a test ride before you travel.

a You've got money in your Zing account to spend.

9:41 ull = .
< B 0 B
Have you used your Zing Inbox
card yet?

Elng 09:41 ':_._1
to Mark ~

You’ve got money in
your account

You've done the hard work of
adding money to your account.
Now let’s take your Zing card for a
spin.

We recommend making a card
transaction before you travel so
you're confident using it abroad.

You need to make a chip and PIN
transaction to unlock contactless.
But if you’ve synced your card to
your phone’s native wallet, you can

start spending right away!

See card details

What currency do you Inbox

want, [NAME]?

Zing 09:41 “
to Hick

ey ~
S

. -
L !
. : q‘_:r:»_ _"

Get more from Zing with
the currency you need

Hi [NAME],

Whether you use Zing to travel,
transfer or invest internationally, is
there a currency we don't have that
youd like to see? Tell us more!

Request currency

How can | tell you my currency?

Tap the button in this email and go to
the bottom of the page to choose
from a list of international currencies
to vote on.

You can also tell our customer
support team ZingCare your
preferred currency at any time.

What currencies are on Zing?

LA NS e i & rmsid o v b= s =] 3N

You haven't used Zing for Inbox
a long time

Zing 09:41 .
to Mark ~

Your Zing account is still
open

Hi [NAME],

We're sending this as a reminder
that your Zing account is still open.

It’s been a year since you last used
the app. lap below to open the app
to see what it's like now.

Open Zing

Can’t remember how
to log in?

No worries. When you open the
app to enter your passcode, tap
‘Forgot?’ and follow the steps to
reset it. Read our FAQ for more.



Muling requests come in many Think before you link

SAFETY CAMPAIGNS

A different focus from selling or
promoting. We had obligations to
communicate to members about
financial risk and personal safety.

| wrote a few cute emails to make
unsexy topics about safety
approachable and interesting.

Results

This was more of a risk/legal obligation
but such campaigns, differing in tone
and content from other marketing
campaigns, did get decent open rates
and CTR.

Protect yourself from wbox e Tips to protect yourself nbex Think before opening links,
:':FTIIJT{IIEE: don’t be a money Scammers can contact victims from scammers attachments or responding to

Zing 08:4 “
o Mark -

It’s not cool to be a mule

Hi [NAME],

A money mule helps criminals by
opening money accounts on their
behalf or by moving their money
between accounts.

It might seem harmless but it's a
serious crime with serious
conseguences.

Make sure you protect yourself
from being a money mule with
these tips.

Ways to stay safe

Stop and think about any requests
to move money or open accounts
for someone else to use

You should always question
managing money or handling
payments for someone else in your
own name.

Stop and think about how well you
know the person. If you wouldn't be
comfortable passing cash to and

directly on social media, over email
and in-person. These scams can
even be indirect, presented as
conditions for job opportunities or
competitions.

Don’t fall for a scammer’s reasons
Scammers are smart at persuading
victims. They'll use threats or
promises of rewards. They'll
downplay risks or make requests
seem urgent. Stop and think. If it's
too good to be true, it probably is.

Anyone could end up a victim
Criminals like to target victims that
they perceive to have financial
difficulties or other vulnerabilities.
But they will persuade anyone that
they can. No matter your
circumstances, always stay vigilant.

We have more tips on avoiding
money muling scams in our blog.

Head blog

Reporting muling scams

If you're worried that you or
someone you Know might be
caught up in money muling, you
can contact our customer support
team ZingCare in the app.

@ Aing 0941 —
to Mark =

R

Beware of scammers

Hi [NAME],

Financial crime and fraudster
activity is becoming more commeon.
Scammers are getting better at
knowing what to say, and how to
say it, to be believable.

From websites and phone calls that
mimic banks to realistic incentives

or threats that are difficult to ignore,

there’s nothing scammers won't try.
It's important you stay aware and
vigilant of becoming a fraud victim.

Ways to stay safe

Stay alert to urgency

Scammers will make situations
seem urgent to pressure you into
making unwise decisions. Always
take time to stop and think about
what anyone is asking you to do.

Keep login details private

Never share login details,
passwords or OTPs with anyone,
Zing will never ask you for these.

emails or texts. Zing will never email
or text you with a link to a page
asking you to log into online
banking or provide any personal
information.

Make sure calls are real

If you're not sure if a call from an
organisation is legitimate, hang up
and call back on their publicly listed
phone number

Don't allow device access
Never let anyone you don't Know
access your computer or device
remotely. Fraudsters are getting
more sophisticated with remote
access attacks.

Trust who you're paying

When making a payment, take the
time to check the detalls are
correct and the source Is genuine, It
something feels wrong, stop and
contact our customer support
team ZingCare for advice.

We have more tips on how to
protect yourself on our blog.

Read blog

How we protect you

We invest in technology, enlist



CYNCLY REBRAND AND SITE WRITE
| wrote Cyncly’s first website to
support its merger.

This meant a lot of emphasis on story
and brand, particularly the phasing out
of the familiar incumbent companies,
explaining the new brand and the
opportunities ahead.

| helped write a video that explained
the new brand and the five stages of
inspiration through to installation.

Results

Successful, sensible signaling of the
merger. As for messaging, some playful
headlines still survive even though the
site and company proposition have
evolved.

br iNg spaces to life

VELG

kitchens meililie B
amazing and bring life to spaces

Tapinto an easier way to
build bathrooms

We connect
your business
from first inspiration
to final installation
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GENIE-S BRAND AND SITE WRITE

A neat little project for a holding Smart bottle

magc

company that manufactures portable It started with -
. a8 spray... |
fragrance dispensers. o o i :

| introduced a nifty concept around
being “more than able to please”,
following up with benefits around
being wearable, refillable, sustainable,
etc. &2

More than to please

Results
If it ain’t broke, don’t fix it. The site is
still as it was written eight years ago.

Match the look
with the mood e
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Bottle
your brand

Copartunities gywael Leadng Drande and refailars alispady e
Geniba-5-bo 2eil th2i pwn bespoke palties

&g an arigival siipmant manufacturer, Ganin-5 can makn
bottles that 1 ibe reguiremense of aur clients gnd appeal 1o
e consenlaus costormers, Freen uxusy amd fashioen to
Buen hagilh, welnessy and eci-rrendly produck beands, any
arornizable Equid ¢an comdlement Gamea-5
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AVRIOS REBRAND AND REWRITE
Fleet management startup Avrios
revamped its site to be more premium
as a way to reach both fleet expert
and novices.

Its conversion-focused site,
underpinned by the new proposition
“Stay ahead”, had the ultimate CTA of
booking a platform trial, while
appealing to managers with different
levels of fleet experience.

The site used real platform shots,
client logos, stats, FAQs and other
cues to reassure and persuade.

Results

The new sophisticated site became
the foundation for Avrios to attract
even more enterprise clients and
warrant a more adult and less
startuppy rebrand.

i P! irui e il P

Stay ahead with
advanced fleet
management
software,

Apri i s parfact miplacersir Tor agiaackshustn vl
enddclibec Mo poftwaie G Wl wsbiity of your ees|
.'.F.ll:n!p:ur.l._ MCTRARS T snsl nl'h-.m\—:ll = taks
cormgiste control ower your Beet manageman
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1,000+ fleet leaders use Avrios
to keep their fleet ahead.

Bepeines comples macossbe oy ool ool sol ivears i n oot
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Take your fleet to the next level

farmoe TS Yol o Bk haill ool of o Pt Orhen DUmnines
prowsth ard sty ahand,

Optimise your fleet with confidence

fumoe greee you what you resd 1o onhance awnpdsy sotivities snd
manage ypour fleel with posoo of mind



MATRIX INDUSTRIES POWERWATCH2
FUNDRAISING MICROSITE
B2B thermoelectrics startup Matrix SMARTER, TOUGHER,
launched its second heat-powered BLAZE
smartwatch, the PowerWatch 2, on a

microsite to convert visitors to back its e
fundraising.

Link your cardio efforts to every run

The brand positioned the watch to
appeal to competitive, survivalist tech
geeks. The page artfully displayed

WHAT OTHERS ARE

benefits and included social proofing = ]
cues such as press mentions and past A | NEvew
products to drive conversion. £ ore & \

EXPLORE . S ' EIT TO

g O 6 2 3 :E:;I:udy heat keeps MATRIX PowerWatch 2

ReSUItS T, "y ] *,""“‘w; ‘-H:J / : g IR sy .
In fewer than 24 hours, Matrix’s A S © \ D “T' : .h B
PowerWatch 2 hit its $100K fundraising S ” —

target.
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What's the best way to show the PowerWatch to my friends?

More ener S}l' MEedns Moz power
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BLUESCAPE MEETING ROOM MAGIC

| conceived the idea and execution of
this digital campaign, using the
metaphor of an office to speak to the
different features of this company’s
collaboration software.

Site visitors were taken to a bustling
animation, which when clicked on,
zoomed into a segment of the office
and made the case for why their tool is
similar but better than the old world.

Results

The campaign ran for a quarter,
helping boost traffic to other
concurrent campaigns.

BLUESCAPE

Reclaim that meeting room magic

The best parts of veork come from collabomation
Hepnng out SVeTyone s Cranest ideas M § spontaneous Drsmsegrem
That euieks mdement when your teasn cracks a challenging prabbem Lot e

did gatting shoulder-to-shaulder with yaur favarie colleagues 1o ok le wour gnakiest
problems

Thess maments spark the mnowalion thal moyes your business onsards and upwards
But you can't always pet everyona in the same room, it takes more than an ondine
whitehoard or Zoom meeting to eep the magic alive

You neod a versatile digital workspace that makes distributed collaboration sazy and
rewarding.

With the right workspace, your teams can do their best work - even if they'ro all ower
the worid

Dive in = we'll help you get those groat momaents back,

LET ME IN

Why Bluescape  Solutions  Parners Resources  Company Reguest & Domo

Great brainstorming in the meeting room...

Your creative teams comie together to spitball, bounce thoughts around, and step op with yeur
bravest |deas

Bast iny the room, vou'te often limited to an easel of scribbles, And when it's all over, it's & lof of
eflort o compil _||rJ__I..|*ri.-r_~I sende=check, rewrite, and |:"_.h.1.-|:{".'|:'|','r‘||nj,l‘ wou Talked abdut

This Transiton means vods |[dee Thiese Fanms and nuantes in the process — net io mention wasting
precios tivee and resources distilling greatness into meeting minstes..,

...Greater brainstorming with Bluescape

With Bluescape, you mare eflectively presant, discuss, and presane gour content lor eadlaboration
and keep the momentum all the way

Compared with other brainstorm tools, you can brng any type of content to your workspace - and
it's easy to draw, write, and add sticky notes 1o build and efine ideas,

Plus there's always 8 record of your brainstorm tocome back to. Capture lightning i 5 bottle and
preserve Shared under 5|_.j.|1r|1||;r,I After 1t's Al ower

Explore more of this moment LEARN MORE —3



RACKSPACE NANOBLOCKS CAMPAIGN
Prospects (CTOs at mid-large tech
firms) were sent a direct mail with a
Nanoblocks toy figurine and a link/QR
to this landing page.

Converted users could watch a
relevant case study video while they
wait on a salesperson to get in touch
(with promise of a follow-up toy to
match). Laggards were nudged by
email after a few weeks.

Results

The campaign converted enough
prospects successfully to warrant a
follow-up Nanoblocks campaign
(jungle themed).

*®
‘i

(.”?ruckspace

ARE YOU READY
TO LAUNCH
INTO THE CLOUD?

Dear [name),

We wanted to know It you recesved the Nanoblock
astronaut that we sent you?

We're sure vou'll agree that It's satisfying to bulld
towards your vision your way - but a little support
makes the journey much easier, faster and
trouble-free

Migrating to the AWS doud should be the same
With 1000+ AWS certifications in our team and
24x7x365 support, we'll manage your [T
infrastructure so you can foous on the more
important things

Here's what you get from our Fanatical Support®

IT infrastructure Cparatian
. i . ; i

L 1 DL # N
Secur ty Optimasation
Migratian

If youre interested in how Hackspace can support
your AWS cloud pourmey, schedule a cali with one
of our Backers when it suis you or get in touch
directly by replying to this email - you'll also
receivie a Nanoblock Space Stabon to go with

:,".',SIIJ r aAstronact
Best regards,

Angus Dorney

senior Director & General Manager
Rackspace ANZ

+6l 2 5276 3808

L N fllin

(.“7 rackspace.

&

WE HOPE YOU
ENJOYED BUILDING
YOUR NANOBLOCK
ASTRONAUT

SIGN UP FOR
A FREE STRATEGY
OP

nat poesibilites gre g ywioi

D rackspace.

THANKS!
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YOU WILL HEAR
FROM US S500N...

YOUR SPACE
STATION IS
READY AND
WAITING FOR
TAKE-OFF!
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AIRTASKER CASE STUDY

@ rockspoce TAirtasker




07575109844

martyreid91@gmail.com




